Dorset Residents’ Week 2011 

Introduction

The second Dorset-wide Residents’ Week promotion took place from 13th – 19th June 2011. Since 2006, an annual Residents’ Week has been a successful initiative offered by West Dorset’s tourism team and in 2010, it was rolled out Dorset wide.

The aim of the week is to encourage local people to explore local attractions in their area, so that they might inform visitors and others about the quality of local attractions later in the year. ‘Word of mouth’ promotion is an important way of encouraging new visitors and a significant number of people stay with locally based friends and relatives for a holiday in Dorset.

A total of 48 attractions and leisure centres took part in the promotion this year by offering ‘2 adults for the price of 1’, concessionary prices or special offers during the week.

Distribution & Promotion

Residents’ Week was promoted in the spring edition of the ‘Your Dorset’ publication. Your Dorset is produced by Dorset County Council and is delivered to 200,000 homes in Dorset. The dates of Residents’ Week 2011 were chosen to coincide with the distribution of this publication as well as to avoid the May Bank Holiday and Half Term.

The four page Residents’ Week feature included details of all participating attractions and discounts offered, together with five vouchers for residents to use. This year, vouchers were also available to download from www.visit-dorset.com.

Residents’ Week was promoted using a variety of online and offline methods. Articles promoting the week were printed in local authority newspapers such as West Dorset’s Community Link; a feature page on Residents’ Week was created on www.visit-dorset.com and this web page was advertised through the social networking sites, Twitter and Facebook. Posters were also produced and distributed to all Dorset Tourist Information Centres.

Offers

The majority of attractions offered a promotional discount of ‘2 adults for the price of 1’. Thirteen attractions offered separate discounts for the promotion. 

Three complaints were received, two of which stated that the ‘2 for the price of 1’ offer excluded single persons. This is a similar complaint to those received in previous years; however the majority of attractions have not been willing or able to offer half price entry. The third complaint was from a lady who had tried to use one of the vouchers before it was valid and was subsequently refused discount from the attraction. She stated that the dates were not mentioned clearly enough on the publication. Discussions will be held with Deep South Media next year on how to improve the clarity of the offer period.



Feedback from attractions

The attraction reporting the greatest take up throughout the week was Knoll Gardens with a total of 260 vouchers received. Athelhampton House received 129 vouchers and the Dorset Heavy Horse Centre 125.

In total, the promotion returned 1671 vouchers, bringing 3095 people Dorset attractions. Based on the number of vouchers that were returned to the attraction and using the adult entry admission, Residents’ Week brought £10,680.06 into the economy.

Feedback was mostly positive from participating attractions and several of those that didn’t benefit significantly still felt it a worthwhile promotion. There were a few comments regarding members of the public who presented the advert instead of the voucher and these will be considered when reviewing the design with Deep South Media next year.

Conclusion

Making Residents’ Week a Dorset-wide promotion for a second time proved equally successful as the first and the initiative was deemed popular with both residents and participating attractions. 

